veri arastirma 7

VERI-SGT® urban turkey research series

The profile of

computer and Internet users

All rights reserved by VERI ARASTIRMA A.S



veri arastirma 7

TABLE OF CONTENTS

page

INTRODUCGTION ......ccccciiiiinmerrissssmsesssssssssessssssssesssssssssessssssssssssnsssessssnssssssssnnssssssnnnssssssnnnnsssssnnns 1

CHAPTER I

THE PROFILE OF COMPUTER USERS......cctcteimumermmmanermmarsssassssassssassssssasassssasssnsssnnnsnns 5
v The Proportion of Computer Users in Urban TUrKEY .......ccceviiiiiiiiiiiiiiiiiiis s enne s ennssenane e 6
v The Proportional Weights of Socio Economic Strata Among Computer USErs .......cccceevevunrees o 7
v The Proportional Weights of Computer Users Among Socio Economic Strata........cccceeeevuienne 8
v The Weight of Upper Strata Among Computer Users Decreased Compared to 2000 ........... ... 9
v Computer Using is More Common AmMong StUdents .........ccooeueiiiiiiii i eea .10
v The Proportion of Computer Users Among Students Compared to 2000..........cccceeveevnnereennn. 11
v Among Which Group Are There More CoOmMpULEr USEIS......cuuuiiiruiieerniersiisenniesesnnssesnnesesnnnes 12
v How Characteristic is Gender in terms of Tendency Towards Computers ? .........cceeeereevnnnnn. 13
v The Changes in Computer Using Level in terms of Age Groups Compared to 2000.............. .14
v The Changes in Computer Using Level in terms of Education Level Compared to 2000........ .15
v The Changes in Computer Using Level in terms of Urban Strata Compared to 2000............. 16
v The Changes in Computer Using Level in terms of 20% Income Segments

Compared t0 2000.......cuuuieriiirreere et s e e rnn s 17

v How Many Households Have a Computer User in terms of Socio Economic Strata................ 18
v How Many Households Have a Computer User in terms of 20% Income Segments............. 19
v The Lifestyle Differences Between Computer Users and NOn USErS .......ccocvvuviivinniiieennineen n 20

v Driver’s Licence and Automobile Ownership is More Common Among Computer Users......... 27



CHAPTER 11
THE PROFILE OF INTERNET USERS ......cccicitimmmuneneisarssssassassassssassassssnssassasnnss sananss 28
v The Proportion of Internet Users in Urban TUIKEY........ccceiiiiuiiiiiiiiiieinieeeesse s eesnneeens .29
v The Proportional Weights of Socio Economic Strata Among Internet Users......c...ccceeeireennn .. 30
v The Proportional Weights of Internet Users Among Socio Economic Strata.............cccevvennnn .. 31
v Did the Internet Users Change in terms of Their Socio Economic
Structure Compared t0 2000.......c.ciiiuiiiinn crieeriiir e .32
v Internet Using is More Prevalent Among Students..........cooiuiiiiiiiiiiii i 33
v The Proportion of Internet Users Among Students Decreased Compared to 2000............... .34
v Among Which Group Are There More Internet USErs ?.......ccceiiiiiiiiiiiiiiiienic e eeans .35
v How Characteristic is Gender in terms of Tendency Towards Internet ?.......ccccooevviiviivnnnnn o 36
v The Changes in Internet Using Level in terms of Age Groups Compared to 2000............... .. 37
v The Changes in Internet Using Level in terms of Education Level Compared to 2000......... .. 38
v The Changes in Internet Using Level in terms of Urban Strata Compared to 2000................ 39
v The Changes in Internet Using Level in terms of 20% Income Segments
Compared t0 2000.......ceuuiiruiernreei et r e e arn s 40
v How Many Households Have an Internet User in terms of Socio Economic Strata............... .41

How Many Households Have an Internet User in terms of 20% Income Segments............... 42

veri arastirma 7



CHAPTER III
POTENTIAL GROUP WHICH COULD BUY COMPUTERS .....cccotumemumanasmanarassasssnasnsnans 43
v Despite That One Fourth of the Urban Turkey Households Has a Computer User
Most of These Households Do Not Have @ COMPULEN ........ccvviiriiiiiiiiiieie e err e .44
v The Distribution of Potential Households Which Could Buy Computers
v interms of Urban Strata.........cceiiiiieiiiie e rrr s e s e e r e e .45
v The Distribution of Potential Households Which Could Buy Computers
in terms of SOCIO ECONOMIC SErata.......uuuiiieriiiiiiii e eenaas san 46
v The Distribution of Potential Households Which Could Buy Computers
in terms of 20% INCOME SEGMENTS. .......uuiiiiiiiiiie e e e e e e e e e e eee snas 47
v Households That Have A Potential to Buy a Computer in the Coming Year...... cc.cccoevvvuiren e 48
v Household Members That Consider Buying a Computer in the Coming Year............ccccvuune. .. 49
v The Characteristics of the Household Members That Consider Buying A Computer
IN the COMING YEAK ..eeeeiieiiiiieie e e et e e e e e e e e e e s e e s e e s s s e e s ennan s s s eeennnnn s aaenen san 50
CHAPTER IV
TENDENCY TOWARDS INTERNET......ccocimtmmammarmamasmamssrnssassassasnsssssassassssnssas snnsnnnnnss 51
v Where Do They Use A COMPULEE 2......iiriiiiiiiiieeeiie e st e s s s s s s s e s s sn s e s s eansennnaenns oo 52
v The Importance of Home and Workplace in terms of Computer USing........cccccuuuiiirinninieennnn. 53
v Where Do They Use A COMPULEI? .....cuuuiiieiiieieiiiis s s s s s s e e e s erre s e s s s en e e eenns oas 54
v Where Do They Have Access to Internet ? .....ooen i 60
v The Tendency Towards Internet Cafes Decreased Within the Last Two Years...........ccevueneee. 61
v How often and With What Intensity Do They Use @ Computer? .......ccccovvvrriiieennniieenninnennnn o 62
v Who uses Computers, HOW OftEN 2 .....iiiiiiiiiiiiin it r e e raa e eaa e .63

veri arastirma 7



How Often Do They Have Access to Internet ? .....ccuviiiiii i e 69
Tendency Towards Internet Increases According to the Frequency of Computer Using ........ 70
How Many Hours a Day On Average Do The Internet Users

Stay Connected to the Internet.........oocuiiii e 71
How Do The Internet Users Perceive Internet’s ImMportance ? .......ccovevivviiiiiiiniiecennicseeninens 72
What Are The Most Important Characteristics of the Internet For Users?........c... covvvvurees . 73
How Do The Internet Users Perceive Internet’s Importance in terms of

Their Socio Demographical CharacteristiCs ........ccooiiiiiiiiiiiii e .74
Which Functions of the Internet DO They USE? ........coveuuiiiieiiiiiiiiiiiie i eere s s ee e eees .78
The Internet Functions Used Change Regarding the Places

the Users Connect t0 INtErNEL........oiiiiuiiiiiii e e rra s 79
Utilized Internet Functions According to The Frequency of Using Internet.........cccoovvvunnnnns .80
The Types of Internet Users According to The

Variety of the Internet FUNCEIONS TheY USE .....oiiiiiiiiiiiiii ettt eere s ena s e 81
The Types of Internet users and the Internet Functions They US€..........coevveuiiiiiiiniiiinnnnen o 82
Which Group is More Active Internet USEIS ? ......cocvuiiiiiiiiiiiiiin s crss e ees s rn e nees saes 83
Who Uses “"E-mail” More OftEN 7 ....u.iiiiiii it rr s e e e eeen s 84
How Often Do They Use “"E-Malil”? ......ciiiieiiiiiiiiii e s s s era s s eae s e e e ae 85
Who Follows The News From The Web Pages of The Newspapers More Often? .......c........ .. 86
How Often Do They Access The Web Sites of The Newspapers? ........ccceevveeeviiiveiinieennnnnne e 87
Internet Functions, Used More Frequently By Adults Compared to Young People................ .88

Internet Functions, Used More Frequently By Young People Compared to Adults................. 89

veri arastirma 7



	The profile of
	computer and Internet users
	INTRODUCTION  1
	THE PROFILE OF COMPUTER USERS 5
	THE PROFILE OF INTERNET USERS 28
	POTENTIAL GROUP WHICH COULD BUY COMPUTERS 43
	TENDENCY TOWARDS INTERNET 51


